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Source: Absolute A Sponsorship FOX / Latitude Custom Research Study 2019, P18-54, Exposed 1+ (n=625) vs. Control (n=300), and Exposed 5+ (n=214) vs. Control (n=300). Showing percent lifts in ad awareness, brand 
recommendation (Top 1 Box), and purchase consideration (Top 1 Box).   All percentages have a statistical significance at 95% confidence level with the exception of 5+ exposures for ad awareness which is at 90% confidence level.
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